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About NATCOL 
Established in 1979, the Natural Food Colours Association (NATCOL) is the go-to 
organization for the use of natural coloring solutions worldwide. 
It represents companies and associations which provide Natural Food Colors and Coloring 
Foods for the food and beverages, feed and related industries.  
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NATCOL Consumer Attitudes Study – Study Overview 
 

How much does the choice of food colors influence US consumers’ purchasing decisions? Do consumers 

care about whether a product uses natural versus artificial colors?  When should food manufacturers 

be particularly concerned about their choice of food colors, whether natural or artificial?   

These are just a few of the questions that the Natural Colours Association (@NATCOL) explored in the 

NATCOL US Consumer Food and Beverage Colors Attitudes Study, 2024. This landmark study examined 

the topic of natural food colors and the extent to which consumers are aware of them, accept their use 

in various food categories and consider them when making purchasing decisions. It also examined 

how to best communicate their use and presence in food and beverage products. The study, consisting 

of qualitative, on-line chats involving 34 consumers, followed by an on-line survey of 1,001 US 

consumers, was completed in early 2024. Respondents were screened to be responsible for 

household purchases, and the sample was qualified to represent the general US population, with 

consideration for gender, ethnicity, geography and income levels. 
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 “At NATCOL, we strive to raise awareness about natural colors and advocate for their use,” says Luc 

Ganivet, President of NATCOL.  “This study represents a critical investment by NATCOL, giving us 

deep insights into consumers’ attitudes, perceptions and understanding of food colors in general, and 

natural food colors, in particular.  More importantly, it provides our membership – natural color 

suppliers – as well as their customers -- food and beverage manufacturers -- with insights on how food 

colors influence consumer purchasing decisions and contribute to the market success of their 

products.” 
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Over the course of the next 16 weeks, @NATCOL will be releasing their top 8 insights from the NATCOL 

US Consumer Food and Beverage Color Attitudes Study, 2024.  To receive updates on the study 

findings, follow @NATCOL on LinkedIn.   To learn more about natural colors, visit https://natcol.org/.  

#naturalcolors    
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